(Small) reappraisal of digital marketing in sight

Expected investments in traditional advertising & in digital marketing

Relative to the prior 12 months, by what percent do you expect your marketing budget to change in the next 12
months in traditional advertising?

Relative to the prior 12 months, by what percent do you expect your digital marketing budget to change in the
next 12 months?
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Contributions of digital marketing

To what degree has the use of digital marketing contributed to
your company's performance during the last year?
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Sources: Deloitte The CMO Survey. The highlights and insights report. February 2022



